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Introducing UKRIS

▪ An annual, multi-stakeholder study into market understanding of, 

and appetite for, responsible investing

▪ Digs deeper to reveal how responsible investments are used, 

researched and selected by professional investors

▪ The first industry study to give asset managers a meaningful way 

of measuring and tracking brand perception in a RI context

▪ Competitor benchmarking enables stakeholders to learn who the 

market leaders are and how they have achieved leader status 

▪ A combination of online quantitative survey and qualitative 

community research across retail intermediaries and institutional 

investors
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Why UKRIS is 
valuable to asset 

managers

Benchmarking against 
peers

Market trends
Testing & trouble-
shooting content

Understand how well-
received your thought 

leadership is, and how it can 
be improved

Explore which pieces of 
information in your RI 

reporting really capture 
attention 

Learn how your investment 
literature can read better and 
avoid financial jargon as far 

as possible

Ensure that media standing in 
for face-to-face meetings in 
the short term – e.g. videos 

and podcasts – is up to 
investors’ standards and 

provides the information they 
expect

Know the real level of overall 
RI take-up among 

professional investors, as 
well as by type of RI strategy 

and asset class

Assess demand for specific 
responsible funds vs. fund 

range-wide ESG integration

Understand differences in 
attitudes and activity between 
different investor segments, 

to tailor sales, marketing and 
support accordingly

Track progress in RI 
understanding and adoption 

over time – what are 
investors’ support needs 
today, and what are they 

likely to be in a year’s time?

See who the perceived top RI 
communicators are, and what 

informs this perception

Understand which brands are 
regarded as leading for ESG 
integration, sustainable and 

impact funds, and why

Measure RI performance of 
your brand versus the peer 
group. Are you seen to be 

‘leading’, ‘among the pack’ or 
‘lagging’? Are you known for 
a single product, firm-wide 

ESG integration, strong 
reporting?

Assess what proportion of 
professional investors are 

familiar with your approach to 
RI, and how that improves 

over time
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Benchmarking against peers
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Testing & troubleshooting content 

Materials we have tested in 
UKRIS Waves 1 & 2 included:

▪ Ad creatives

▪ Thought pieces

▪ Fund brochures

▪ Videos

▪ Responsible investment & 
engagement reports

▪ Webpages

▪ Marketing concepts
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Identifying best practice
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Target audiences

INSTITUTIONAL RETAIL

Consultants
Professional 

Trustees

Scheme 

Managers/

CIOs
Trustees

Stage 1: Online survey x150 completes

Stage 2: Online community x10

Sample sizes stated may increase, should we 

have 10+ stakeholders 

Discretionary 

Fund Managers

Investment 

Advisers

Stage 1: Online survey x200 completes

Stage 2: Online community x10

Sample sizes stated may increase, should we 

have 10+ stakeholders 

Paraplanners

Research in Finance maintains and continually adds to proprietary panels of professional 

and private investors. The UKRIS participants are recruited from these panels. We ensure 

that all are involved in investment research or decision making.
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▪ What is the actual take-up of funds under the 
responsible investment umbrella?  How is this 
changing over time?

▪ What is the awareness and level of 
understanding of key terminology, such as ‘ESG 
integration’, ‘impact investing’ and 
‘engagement’?

▪ What is the market’s perception of your brand? 
Are you known for responsible investing, and in 
what way(s) exactly?

▪ Who are the competitors to watch? Why do 
investors see them as credible/appealing in a RI 
context?

▪ How is the global pandemic affecting RI? How is 
it impacting on appeal and information/ 
communication needs?

▪ What has been the genuine impact of new ESG 
regulation and guidance on investor behaviour?

▪ How are asset managers’ ESG credentials being 
assessed? How can you influence how the 
market perceives your capabilities in this area?

▪ Which information sources and ratings are most 
influential when investors are researching 
sustainable funds?

▪ How much do investors examine the Corporate 
Responsibility activity of asset managers?

▪ To what extent are advisers aware of and 
outsourcing to DFM responsible investment 
services? Which ones should be sales 
priorities?

▪ What education and support do professional 
investors require from asset managers?

Survey coverage

Questions we seek to answer include…

We aim to keep the majority of survey questions consistent year-on-year, to enable 

us to track trends and how perception of asset managers’ RI efforts is evolving. 

Yet we are also eager to garner opinion as new developments in the space arise.
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Deliverables

• A PowerPoint report of the retail market findings

• A PowerPoint report of the institutional market findings

• A PowerPoint summary presentation of the key findings, delivered via video call or in -person

Research in Finance ensures all reporting provides actionable insights for our clients.

We will provide the following to stakeholders:

We have also run deep-dive workshops with specific teams 

e.g. communications, and presented at stakeholders’ events.
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Deadline for 
retail 

questionnaire 
feedback

Deadline for 
clients to 

supply retail 
community 
materials

Deadline for 
institutional 

questionnaire 
feedback

12/11 19/11 26/11 03/12

Deadline for 

clients to 

supply instl. 

community 

materials

Retail reports 

sent to 

stakeholders

18/03

Instl. reports 

sent to 

stakeholders

14/02

Individual stakeholder debrief 

sessions arranged, as desired

Project timings

2021/22

UKRIS Wave 3 launches in late October 2021. These are the main project 

milestones for stakeholders to be aware of…

Research in Finance will circulate draft questionnaires a 

couple of weeks before the client feedback deadlines.
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Meet the project 
team

Annalise has spent her working life intensively 

researching B2B and B2C audiences in the financial 

sector. A keen qualitative researcher, she has 

conducted thousands of interviews across private 

and professional investors and their respective 

advisers.

In addition to overseeing qualitative research at 

Research in Finance, Annalise manages the UK 

Investment Trust Study (UKITS) and UKRIS, with 

responsible investment/ESG an area she is 

particularly passionate about!

Ana has been working in data analytics and 

research for the decade, predominantly within the 

quantitative research team at RiF. She manages 

the fieldwork and conducts the quantitative 

analysis and reporting for the retail component of 

UKRIS.

Ana previously worked as part of Incisive Media’s 

research team running major European and 

institutional projects. She speaks several 

languages and has a BSc in Business from 

University of Pucrs in Brazil.

Ana Mendes

Head of Quant

Jack has extensive experience and knowledge of 

the institutional market, both pensions schemes 

and insurers, and is the lead researcher of the 

UK Institutional Market Study (UKIMS). He 

manages the fieldwork, analysis and reporting for 

the institutional component of UKRIS.

Before joining Research in Finance in 2019, Jack 

was a Senior Research Executive at GfK, where 

he worked on large-scale studies on behalf of 

banking and insurance clients.

Hilary Macdonald

Senior Research Manager

Hilary began her financial services career over 20 

years ago, firstly working client-side for Ignis Asset 

Management where she held various marketing 

roles, ultimately assuming responsibility for market 

and product intelligence and brand awareness 

reporting. More recently, Hilary spent six years as 

Associate Director for qualitative research at 

Bdifferent, where she was responsible for 

investment company brand research projects both 

in the UK and across Europe. Ranging from brand 

identity exploration in key markets to full scale 

global rebranding, this area is one which Hilary is 

highly engaged with.

Annalise Toberman

Associate Research Director

Jack Dominy

Research Manager
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Our experience in RI research

An important part of our UK Institutional Market Study

A topical area in several ongoing retail studies

A subject we like to write about

The inspiration for a comprehensive report
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Some of our 
clients…
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About us

Research in Finance is a market intelligence, publishing and 
business information provider specialising in the UK and European 
financial services industries. Now with over 70 years’ cumulative 
experience across the wholesale, institutional and private investor 
markets, we believe our understanding makes us unique and an 
invaluable partner with any business working in the sector. 

The Research in Finance team has expertise across a range of 
quantitative and qualitative research methodologies, conducting 
everything from brand tracking and segmentation analysis to in-
depth interviews, focus groups and online diary projects. We help 
financial services companies to refine their sales strategies, 
improve their marketing and communications, understand how 
they are perceived by their target market, test new product ideas 
and creative, benchmark against their peers and gain a deeper 
understanding of the markets in which they operate. In addition to 
a series of established syndicated studies, we design bespoke 
research around clients’ specific needs, tapping into our in-house 
panels of engaged professional and private investors.

researchinfinance.co.uk

020 7104 2235


