UK RESPONSIBLE
INVESTING STUDY
SUMMARY REPORT

Research in Finance’s UK Responsible
Investing Study (UKRIS) is an annual study
which aims to understand awareness of
and demand for responsible investing (RI)
solutions.

The findings provide valuable insight to
investment managers on focal points of
the responsible investing landscape and
how it is evolving.




RESPONSIBLE
INVESTING TRENDS

RESPONSIBLE INVESTING IS SEEN AS AN INTEGRATED PART OF THE
INVESTMENT MARKET - IT IS HERE TO STAY BUT MUST PERFORM

D VIEWS ON RESPONSIBLE INVESTING
Percentage of those who agree that
MOST INSTITUTIONAL responsible investing...
INVESTORS AGREE

...should just be seen as sensible long-

term investing ﬂ

THAT RESPONSIBLE
INVESTING (RI) IS AN
EXPECTATION,
SENSIBLE IN THE
LONG-TERM AND MUST
TACKLE ESG ISSUES
ALONGSIDE
FINANCIAL
PERFORMANCE.

...is a fiduciary expectation

WHAT EFFECT ON PERFORMANCE IS —
RESPONSIBLE INVESTING MORE LIKELYTO

?
HAVE? RESPONSIBLE

SHORT-TERM LONG-TERM |NVEST|NG |S VIEWED

AS MORE LIKELY TO

53% IMPROVE

62% PERFORMANCE IN THE
LONG-TERM.
THUS, ALIGNING WITH
THE VIEWS ABOVE,

— 11% 2304 THAT RI SHOULD BE
5%  SEEN AS SENSIBLE

LONG-TERM INVESTING.

B Improve M Improve or Hinder Hinder




DEMAND AND FUTURE
ALLOCATION

RESPONSIBLE INVESTING IS TRANSITIONING OUT OF ITS INFANCY
STAGE AS DEMAND STARTS TO STEADY - HOWEVER ALLOCATIONS
CONTINUE TO INCREASE

i — DEMAND IN THE PAST 12 MONTHS
(3 YEAR TREND)
DEMAND FOR
RESPONSIBLE FUNDS
INCREASED ACROSS 2025
2025. WHILST OVER
TWO FIFTHS OF
INVESTORS REPORTED 2024 8%
AN INCREASE IN
DEMAND, THIS
GROWTH IS SLOWER 2023 I
THAN THE HIGH
ADOPTION RATES B Substantially increase Slightly increase
OF PREVIOUS YEARS. No change m Slightly decrease

B Substantially decrease
D

EXPECTED BEHAVIOUR REGARDING T T I,
RESPONSIBLE FUNDS IN THE NEXT YEAR
DESPITE SLOWER

AN\ DEMAND RATES,

Q 31% INCREASE ALLOCATION ALMOST A THIRD OF
INVESTORS PLAN TO
INCREASE THEIR
ALLOCATION OF
RESPONSIBLE FUNDS
IN THE NEXT YEAR.

ONLY A MINORITY ARE
LOOKING TO DIVEST
FROM THEIR
RESPONSIBLE FUNDS.

REMAIN INVESTED

6% DECREASE ALLOCATION

K

UNSURE

*Percentages are rounded and may not total to 100%



GREENWASHING CONCERNS CONTINUE TO PLAGUE THE
INSTITUTIONAL MARKET

THOSE WITH CONCERN ABOUT GREENWASHING IR,

CONCERNS AROUND
GREENWASHING

REMAIN HIGH BUT
: ) HAVE SOFTENED
34% 22% SINCE 2023. THIS IS

LIKELY LINKED TO THE
IMPROVEMENTS TO
REGULATION
SURROUDING
RESPONSIBLE

2023 2024 2025 INVESTING.

Concerned mVeryconcerned

HAVE YOU IDENTIFIED ANY FIRMS/ MANAGERS
THAT CAUSED CONCERNEDS FOR
GREENWASHING?

DESPITE SIGNS OF

GREENWASHING

CONCERNS

SOFTENING, JUST

UNDER ONE IN FIVE

INSTITUTIONAL "
INVESTORS IDENTIFIED ‘/
FIRMS THAT CAUSES

CONCERNS FOR

GREENWASHING THIS

YEAR.

Yes No



RESPONSIBLE INVESTING
BARRIERS AND LEADERS

PERFORMANCE CONCERNS CONTINUE TO HOLD BACK RESPONSIBLE
INVESTING - A LACK OF GOOD OPTIONS AVAILABLE IS ALSO STILLA
KEY BARRIER TO ADOPTING RESPONSIBLE INVESTING

——— BARRIERS TO ADOPTING RESPONSIBLE
POOR PERFORMANCE, INVESTING - TOP 5 (OF 12)
NOT ENOUGH GOOD
OPTIONS IN SOME 2025 2024
SECTORS / ASSET Believe it could hinder
CLASSES AND LACK OF investment performance

CONSISTENCY IN Not enough good options in
DEFINITIONS ARE THE some sectors/ asset classes
KEY BARRIERS

Lack of consistency in fund

OO &
OO E &
G OOE GE

INSTITUTIONAL managers’ definitions
INVESTORS ARE

FACING WHEN IT Lack of knowledge
COMES TO Insufficient guidance from
RESPONSIBLE governmental/ regulatory
INVESTING. bodies

LEADING BRANDS FOR EFFECTIVE COMMUNICATION

Schroders

S

L5
BlackRock
Q

s  ROBECO
r
D

LEGAL & GENERAL RANKS TOP FOR THE 6™ YEAR IN A ROW - JUST OVER
HALF OF INSTITUTIONAL INVESTORS PERCEIVE LGIM AS THE MOST
EFFECTIVE COMMUNICATOR ON RESPONSIBLE INVESTING COMPARED
TO PEERS.




EVENTS

THERE REMAINS A DEMAND FOR RESPONSIBLE INVESTING EVENTS

THE MAJORITY OF
INVESTORS WANT TO
ATTEND RESPONSIBLE
INVESTING EVENTS,
WITH MOST
PREFERRING BOTH A
MIX OF IN-PERSON
AND VIRTUAL EVENTS.

B In-person & virtual
Virtual only
In-person only

® Not interested

PRESENTATIONS AND
WEBINARS FORMATS
Socialmedia ¥ GROW IN

FAVOURABILITY.
Podcasts - 16%

Long articles . 13%

Videos

PREFERRED COMMUNICATIONS METHOD —
Total preference
Short articles SHORT ARTICLES AND
EMAIL UPDATES
maitupdates 5/ REMAIN THE
Webinars PREFERRED METHOD,
WHILST IN-PERSON
In-person SEMINARS /



ABOUT UKRIS

Methodology

UKRIS is an annual research study launched in
2019, aimed at giving investment managers a
view of what is important in the markets, how the
responsible investing landscape is evolving over
time, and how best to communicate with
institutional investors on such an important and

Charity donations and
partners

£220 has been raised for charity from the UK

Responsible Investing Study this year.

Thank you to those who completed the survey,
for your kind donations and your continued
support!

dynamic topic.

Partner charities:

RiF’s annual UKRIS survey of institutional investors m
takes place in the first quarter of each calendar the |
P ' . trussell MONEY gﬂ&mﬂbﬁy

year, and in the most recent wave surveyed 150 trust Clouwr
. . . . Stop UK Hungor Jﬁ
institutional investors.

Contact us

Via email:

Research

We sincerely hope you
have found this
summary report
insightful, and that you
will continue to take
partin our UK
Responsible Investing

Study in future years.

| @ \ Visit the RiF website:
https://researchinfinance.co.uk
"

Share

If you have any friends,
family or colleagues in the
institutional investment
industry who would be
interested in taking part,
please send them the link
below, where they will be
able to receive invites to
surveys, in-depth
interviews and online

communities.

Tara Johnson, Senior Research Executive
tarajohnson@researchinfinance.co.uk

Thank You

As a thank you for sharing
your views, we always offer
a reimbursement for your
time — either as a voucher
or charity donation — as
well as summary findings
at the end of the project.

Participation is entirely

voluntary, and you can

unsubscribe from survey

invites at any time.

https://tinyurl.com/RiFPanel
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